DRAFT 


Mr, Ben J, Wattenberg 
Senion Fellow 
Co-Editor, Public Opinion 
American Enterprise Institute 
for Public Policy Research 
1150 Seventeenth Street, N.W, 

Washington, D.C. 20036 

Dear Mr. Wattenberg: 

I have your letter outlining your ideas on dealing with the financial 
crunch at the American Enterprise Institute for Public Policy Research 
caused by the ever increasing costs of doing business. 

Seeking an appropriate publishing partner and opening the pages of 
Public Opinion magazine to advertisers may well be a solution to your 
problem. I certainly won't discourage you from accepting advertising, 
and in answer to your question, suspect that solicitation of corporate 
advertising may meet with some success, 

I won't make a commitment for Philip Morris, However, when you have 
determined the frequency at which you will publish and your advertising 
costs and policies, please contact Frank Saunders, Staff Vice President 
of our Corporate Affairs department, as well as Jim Thompson, VP - Media 
for Philip Morris USA. They are in a position to decide whether Public 
Opinion offers positive values for their advertising programs. 

Best wishes. 

Sincerely, 


Source: https://www.industrydocuments.ucsf.edu/docs/rgnn0004 
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